The art of science.
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intelligence behind beauty



Past.

The company Dr. Straetmans GmbH was founded in 1984 by Dr. Udo Straetmans who, having a long year
experience in biocidal products, decided to start an enterprise for developing and marketing new actives for
“alternative preservation”. At a time when the term “alternative preservation” was still unknown to the cosmetic
industry, Dr. Straetmans began to introduce mild alternatives to former state-of-the-art preservatives which to-
day are known to be highly problematic for the skin. Today his concepts have become increasingly popular and
are nowadays commonly used in modern preservation concepts. Until today the concepts and raw materials for
alternative preservation remain connected to the brand nameermosoft’ introduced in the early 1990’s by Dr.
Straetmans GmbH. Committed to this tradition, we strive to anticipate new trends, continue to develop new raw
materials and maintain the high quality guaranteed by our long term production partners.

Present.

In 2002, Dr. Wilfried Petersen and Dr. Jan Janichen entered the management of Dr. Straetmans GmbH and
since 2005 are heading the company. They continued to strategically broaden the portfolio of modern cosmetic
ingredients. Under the brand namedermofeel® a series of emulsieers, oil components and antioxidants have
been amended to the product range, shaping the catalogue of functional ingredients. Currently, more than
60% of our products derive from vegetal sources, making Dr. Straetmans a valuable partner for the natural
cosmetic industry. With the launch of our new product familydermorganics® in 2009 we create a new product
family that will include organic solvents, oil components, emulsisers and other ingredients for biocosmetics.
Selected organic ingredients like glycerine and sun!ower seed oil already have been introduced into some of
our ingredients during the last years.
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Future.

“Intelligence behind Beauty” is our company claim. But for us it is a lot more than that. We chose it, because
we feel that this slogan expresses best our philosophy and our market approach. Intelligence is to our under-
standing the ground for the successful development of modern cosmetic ingredients. Intelligence is scientisc
knowledge that is found at Dr. Straetmans. In every department of our company, dedicated people with a strong
scientiec and professional background are bringing in their knowledge and experience. But from Intelligence it
is a way to reach beauty. You need a lot of creativity on this way. But from our point of view creativity has to go
hand in hand with intelligence to create successful products. Also in the future we will continue with our philo-
sophy and go on mixing solid science with marketing creativity to create innovative raw materials and cosmetic
formulations to grow with the success of our customers. That is our way to desne

Intelligence behind beauty.




Products.

dermoscft’

Since our foundation, alternative preservation and also preserving systems based on renewab-
le sources became increasingly popular and nowadays they are commonly used to replace or
complement traditional preservatives. Until today the concepts and raw materials for alternative
preservation are connected to the brand name dermosoft’ introduced in the early 1990's by Dr.

Straetmans GmbH.

dermofec!” - '
Our dermofeel’-range comprises functional ingredients such as emulsifiers, oil components and

antioxidants which form the backbone of a cosmetic formulation. Most of these raw materials are

derived from renewable sources.

dermorganics® 4

In addition to the sourcing of natural cosmetic ingredients we focus more and more on sustainability
of ingredients and also on organic raw materials. \We have already introduced selected organic in-
gredients like glycerine and sunflower seed oil in some of our ingredients during the last years. With
the launch of our new product family dermorganics® in 2009 we create a new product family that
will include organic solvents, oil components, emulsifiers and other ingredients for biocosmetics.
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Services and technical support.

Application laboratory

Laboratory trainings related to novel formulation technologies

Scientisc support regarding formulation development

Development of innovative product concepts (e.g. preservative-free, natural)
Adaption of customer formulations to specisc legal or market demands
Evaluation of novel raw materials

Decenition and coordination of claim substantiations

Hair Care application laboratory

Combing Force Measurement — to evaluate the positive effect of added conditioners on
detangling and smoothing in a formulation

Rubin Dye Test — assessment of the build-up effect as an undesired phenomenon of
conditioners

Curl Retention — measurement of retention of elasticity of the hair after application
of <Im-forming agents

UV-bleaching — evaluation of the UV-protecting inluence of conditioners on coloured hair

Electrostatic loading — testing the increase of volume due to electrostatic charging
after combing

Sensory Studies — evaluation of the cosmetic benest and sensorial proele of conditioners
on skin and hair.

Microbiological Services

A central part of our services are microbiological challenge tests. With 15 years of experience in alter-
native preservation it is our daily duty to give precise recommendations for reliable preserving systems
for cosmetic products. The replacement of parabens or other preservatives is, according to current
market trends a focus of many manufacturers. Usually it is quite simple to achieve a perfectly safe,
preservative-free product. We do all our tests for customers according to the European Pharmacopo-
eia. Thus we can offer to accompany development projects from our customers closely and help to
reach satisfying microbiological results quicker.

Challenge Tests — standard challenge tests according to Pharm. Eur. are done
within development project for customers

Wet Wipes Test — the protection against microbial deterioration is tested in wet-wipes,
directly on the tissue

Identiecation of germs causing problems in production facilities

Publication of scientiec results regarding studies on antimicrobial efecacy of various
systems, inluence of matrix effects and ingredients etc.

Development Support- thorough guidance and support in projects for the replacement of
traditional preseravtive systems

Consultancy on legislative issues- background knowledge for the sometimes difecult issue
of claim substantiation in the frame of cosmetic legislation
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Quality.

We believe thatquality has to be managed. For our customers. We have incorporated all steps
of customer relevance into our quality system which has been certieed according to ISO 9001 in 2007
and that will be continuously improved.
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Product Development:

An open minded atmosphere and a constant exchange of ideas between our Ph. D. chemists,
application engineers and sales team creates a continousow of ideas. This is converted by

a thorough project planning and a quality oriented development process into new raw materials for
modern cosmetic formulations with innovative claims.

Production:

The partners for the manufacturing of our products are carefully selected depending on the required
technology. With their production expertise and theicertiled quality standards a high level of
reliability and product safety is realized. As with our customers we believe in long term partnerships
also with our production partners. Only this guarantees the sustainable level of quality for our products
we and our customers expect.

Sampling:

You are a product developer.You have an idea. You want to try this idea. Now! Ourtechnical
service is a key element of our customer support and plays a vital role in our quality goals. More than
12.000 samples leaving our facilities in 2008 show that we are serious about the quality of this service.
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www.dr-straetmans.de



